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What is Marketing Club ABout???

Mar n  lu   r a d   a g  of le n  og r i h  mo  w o  
in si  t  k o l  of  m et  c ep  n  t a d   ex en  
wi  t  l  o  c it  el  to k i g.



Why marketing club???

p e n   ta  r e s n  to n e d up t ir ti  
t i k  bi es  l i g b s a  s e  r ed  r e n .

b  ro n  a l r  he  
s u n  w  ge  p u  t  e 
ma t  co p  b  on t  
re  me vi .

c e  a p  o  em y e 
ca d e  to  t e d r  
re em s.

p o d  a t m er  de s  as la  
t e r in  n e n  n e t .



Benefits to Club Members



“Yes” & “ No” of the club
● Fre  i t on
● Clu  h  co s  f  a k g ec i t o  t t  a d l i  f a k g a g e t
● Reg r e c  n e c ge g i h  w  am   pa  m er  m  a  l
● Pro  a p r o t o n  l  ef  re n il  f e p  me r  
● Car  t a  s  o  c i t   a m h
● Ac i t  c e l  o l   p o r  n  ri y in  y e p . It o l  t a w  s u t 

t e r  s ed  o  t  l e .
● “A we  M n a d C u ” is  r on li  f  c u  m r , if  d re c  d/or ge 

to  c  p o r  c u s n  hi r u r  of  c  pa  m  be r e  



Club Structure
Dr. Pri k  Si h

Pre n  (In it  Di c )

Pro . Kom  il
Vic  id

Pro . Har  Ra n
Exe ve M r

Pro . Ma s  av
Exe ve M r

Pro . De p  Po
Exe ve M r

Dr. Sud h  Pa r
Exe ve M r

Mr. Pra n  Su
Mis   As i v

Mar n  S ud  M m e s
    Alu

Mr. Sal  Kh
Mr.  Nir n Ku

Mar n  S ud  M m e s



Think… Prepare… Act...
Con t  a t i s

● Ad-O-Hol  pe on
● Tag /Cat y P as  C et o
● ‘Muj  c a , Ma n o  k ” 

(Ide f  h  an  b  on  c u ) 
Com ti

● Har  k  Keh  i…. (Sig ca  
of ur  r e n   p o c /se c )

Pla d A vi  -

● ‘Muj  c a , Ma n o  k ” (Ide f  h  an  
ba  n o  c e ) Com ti

● Eli  (la h  a n u  r u t  h  a k  d 
p o d  a m ti  s at  f  he .)

● Pac n  E hi on
● Sni t  (A se  of k i g  qu on  d d e )
● Mar n  Ca n
● Mar n  Ca d
● Har  k  Keh  i…. (Sig ca  f o r i  

ma t  of d /se c )
● Le r  r  a l e
● Sem /Wor h /Gu s  c u



Field Visits
● Vis   Big a , Chi h ● Map  de , Wa






